
 
 

 

 
KIIS Italy-Mini, 2021 

COMM 415 Topics: Advertising and Selling Culture in Italy  
 
 

Instructor: Dr. Alyssa Eckman 

Email:  aeckman@uky.edu 

Instructor’s office hours: on site and by appointment  

 
Syllabus subject to change 

 
1. Course Description:    
Products, advertising and multiple aspects of popular culture are increasingly intertwined in 
the globally branded marketplace. The course will examine how advertising, promotions, 
sponsorships, public relations, and other persuasive practices are used to construct brand 
identities through linkages to popular culture worldwide, with a focus on Italy and the  
United States.  
 
 
2. Overall KIIS Program Student Learning Outcomes:  
  
KIIS Study Abroad Mission Statement:  
KIIS provides high-quality education abroad programs for students from all diverse 
backgrounds that promote deep international learning, are integrated into the curriculum, 
and encourage critical and creative thinking. Our goal is to help students understand the 
wider world and develop personal and professional skills for lifelong enrichment. We strive to 
go beyond generalizations and cultural stereotypes to help foster a nuanced appreciation of 
the world in which we live. 
  
Students participating on KIIS study abroad programs aim to: 
1) Understand contemporary issues of their host country/countries (i.e. KIIS program location). 
2) Develop skills to interact comfortably in a global setting. 
3) Understand other cultures. 
  
Prior to your KIIS study abroad program, and again at the conclusion of your program, KIIS will 
ask each student to a) answer a few multiple-choice questions, and b) write a short reflective 
essay (two paragraphs in length) related to the elements detailed above.  There is no right or 
wrong answer, and your responses will not affect your grade in any way.  The purpose of the 
exercise is to help KIIS measure the effectiveness of its study abroad programs. 
 
 
3. Course Objectives and Specific Learning Outcomes:  

• Develop an understanding of consumer culture and consumer behavior from an 
international perspective.  



• Learn to critically compare and contrast brand-building efforts across borders 
• Identify the intersections between popular culture and branding  
• Learn to critically analyze methods used to promote brand identities  
• Gain understanding of culture industries (mass media, fine arts, fashion, sport, etc.)  
• Develop effective advertising/promotional messages using elements of global culture 

encountered throughout the course 
 
 
 
4. Major Topics covered in the Course:   
Throughout this course, we will view advertising and branding in many cultural contexts such 
as art, music, design, fashion, sport, theatre, etc. Students will develop advertising messages 
based on relevant cultural elements explored during class activities. We will examine how 
brands have influenced and been influenced by popular culture in Italy and in a global 
marketplace. 
 
 
 
5. Required Readings and Materials:  
Advertising as Culture by Chris Wharton (editor). (2013). Publisher: Intellect, Ltd. 
ISBN: 1841506141.      ISBN13: 978-184506142  
 
The text may be bought online from Amazon.com, barnesandnoble.com and other sources.  
Approximate cost $40 for paper copy and $20 for electronic copy. Additional readings: In 
addition to the text above, we may read a small set of articles and/or online sites, all of 
which will be available either via the Internet or distributed to you via email prior to our 
departure.  
 
 
 
6. Graded Assignments:  
Reading reactions    10% 
Daily journal     50% 
Final Project     30% 
Discussion/Participation   10% 
 
Reading Reactions. A series of questions relating to your assigned reading will be distributed 
prior to departure. You will write a reflective reaction using information gathered from the 
text and assigned readings and your own opinion & insights. These papers will prove valuable 
to you during our stay overseas, serving as touch points for you to reflect upon in journal 
entries. Your reading reactions are to be typed, and printed hard copies are due upon arrival 
in Italy. Because you are completing these reactions, you will not be required to bring the 
textbook with you on our trip. (It is still recommended, but not required). 
 
Daily journal.  During the overseas portion of the course, you will keep a daily journal/clip file 
with multiple components:   

(1) You’ll keep track of ads and other persuasive communication you see each day, 
beginning upon arrival.  You should comment on at least one message each day, noting 
what you think the strategy behind the message might be, whether or not you find the 
message effective. You’ll need to link your analysis back to concepts in the textbook and/or 



from class discussion. Examples cited must represent multiple modes of distribution (print, 
outdoor, transit, PR materials, broadcast, digital, etc.) 

(2) The instructor will provide you with a list of questions/exercises related to daily class 
activities related to the sites we will visit as a group. You’ll need to take notes during those 
visits (to museums, historic spaces, etc.) and then address the topics and/or complete an 
exercise in your journal. These entries may be handwritten as long as you are neat about it. 
You should to link your analysis back to concepts in the textbook and/or from class 
discussion. Grammar, spelling and punctuation do count! Your journal-in-progress will be 
reviewed while we are overseas, and your completed journal is due no later than one week 
after return to the U.S.  
 
Final Project.  Your final project will be based on your area of interest. You must have your 
topic approved by your instructor prior to January 7 (departure). Your project will be 
comprised of multiple advertising executions reflective of the cultural sites and texts 
encountered while in Rome & Florence.  This project includes a personal reflection 
summarizing the key differences you observed during our trip in terms of how brands are 
promoted in Italy versus the U.S. You may use whatever style guide (MLA, APA, etc.) as long 
as you’re consistent.  An additional handout pertaining to the final project will be provided 
on site. 
 
Course Grading Scale: 
Generally, an A=100-90%; B=89-80%; C=79-70%; D=69-65%. This scale will never be raised but 
could be lowered/curved at the instructor’s discretion. For ALL written assignments, 80% of 
your grade will be based on the content of your assignment and 20% of your grade will be 
based on correct grammar, spelling, punctuation and organization. 
 
Late work: Any assignment turned in 1-2 days late will receive a 10% reduction in overall score 
(one letter grade).  Any assignment turned more than 48 hours late will receive a 20% 
reduction in overall score (two letter grades). Any assignment turned in more than 72 hours 
days late may earn a failing grade (at the discretion of the instructor). 
 
Plagiarism/Cheating: All students, regardless of your home institution, will be held to the 
University of Kentucky’s policies related to academic dishonesty.  The material below is taken 
from the University of Kentucky’s Code of Student Conduct, Student Rights and 
Responsibilities, available on-line: http://www.uky.edu/StudentAffairs/Code/part2.html. These 
expectations will apply to all students enrolled in the course. 
 
Note: If you have questions about a potential plagiarism violation on your part or about how 
to properly cite outside sources, please consult your instructor.  
 
7. Attendance Policy:  
KIIS program participants are expected to be punctual to and in attendance at all classes, 
presentations, meetings and required excursions, and to remain with the program for the full 
academic period. Unexcused absences from classes and/or mandatory meetings will result 
in a lowering of the student’s final grade, as will excessive tardiness. Multiple unexcused 
absences could result in expulsion from the program. Any absence from an academic class 
session must be excused for medical reasons. 
 
There will be many, many things to experience and discuss each day.  You’re required to 
participate in all class sessions, including scheduled events/trips, and to take part in all 



discussions.  If you miss a class session or activity without an excused absence (such as a 
verifiable illness), you may lose one letter grade (10%) from your overall course grade. Your 
second unexcused absence will reduce your overall course grade by an additional 5%. KIIS 
policies related to expulsion from the program may also be invoked due to unexcused 
absences. Please do not be late to class or activities. You should be prepared with all 
materials in hand at the scheduled start times of class meetings. If you are late, you may  
get left behind and counted absent. 
 
8. Disability Accommodation:  
KIIS will make every reasonable effort to provide accommodations for program participants 
with special needs or disabilities, but we cannot guarantee that we will be able to do so.  Be 
aware that many foreign countries do not have comprehensive legislation comparable to 
the Americans with Disabilities Act (ADA).  As a result, businesses and other establishments 
operating in foreign countries may not be able to provide accommodations. 
 
If you have a disability accommodation need, we recommend you contact your KIIS 
Campus Representative, https://www.kiis.org/about-kiis/contact-us/campus-representatives/ 
early in your program selection process so that s/he has time to discuss any specific needs, 
including which KIIS programs may be best suited. You also are welcome to contact KIIS 
Assistant Director, Maria Canning, maria.canning@wku.edu, to discuss your disability 
accommodation needs (e.g. housing, transportation, excursions, class schedule, etc.). 
 
Immediately after acceptance, notify KIIS Assistant Director, Maria Canning, or KIIS Office 
Manager, Haley McTaggart, haley.mctaggart@wku.edu, if you have a special need or 
disability that might require any form of accommodation abroad.  Failure to notify KIIS may 
prevent you from participating on your KIIS program.   
 
If you require any accommodations abroad, you must provide KIIS Assistant Director, Maria 
Canning, or KIIS Office Manager, Haley McTaggart, an accommodation letter from your 
home campus’ disability accommodation office that lists the accommodations you are 
eligible to receive.  Please do not request accommodations directly from your KIIS Program 
Director or other KIIS Faculty; the KIIS Office will notify your KIIS Program Director and/or 
Faculty after we have received your above accommodation letter.  
 
In some cases, you may need to make arrangements for a caregiver to join you on your KIIS 
program, should your physician, campus disability accommodation office, or KIIS make such 
a recommendation or require it. 
 
9. Title IX / Discrimination & Harassment: 
Recent attention to gender discrimination and sexual harassment at colleges and universities 
reminds us of the importance of adhering to standards of ethical and professional 
behavior.  KIIS Study Abroad is committed to supporting and encouraging safe and 
equitable educational environments for our students, faculty, and program directors.  
Students, faculty, and program directors are required to be civil and treat each other with 
dignity and respect.  As such, harassment and/or discrimination of any kind will not be 
permitted or tolerated.  
 
Sexual misconduct (sexual harassment, sexual assault, and sexual/dating/domestic violence) 
and sex discrimination are violations of KIIS policies.  If you experience an incident of 
sex/gender-based discrimination, harassment and/or sexual misconduct, you are 



encouraged to report it to a)  KIIS Assistant Director Maria Canning (+1-859-200-1000) or KIIS 
Executive Director, John Dizgun (+1-270-227-2288), b) WKU’s Title IX Coordinator, Andrea 
Anderson (270-745-5398 / andrea.anderson@wku.edu) or WKU’s Title IX Investigators, Michael 
Crowe (270-745-5429 / michael.crowe@wku.edu) or Joshua Hayes (270-745-5121 /  
joshua.hayes@wku.edu).  Please note that while you may report an incident of sex/gender-
based discrimination, harassment and/or sexual misconduct to a KIIS program director 
and/or faculty member, KIIS program directors and faculty are considered “Responsible 
Employees” of Western Kentucky University and MUST report what you share to WKU’s Title IX 
Coordinator or Title IX Investigator.   
 
If you would like to speak with someone who may be able to afford you confidentiality, you 
may contact WKU’s Counseling and Testing Center, https://www.wku.edu/heretohelp/ at 
270-745-3159. 
 
For more information on KIIS Title IX, see https://www.kiis.org/students/health-safety/title-ix-
clery/; additional Title IX resources can be found here 
https://www.wku.edu/eoo/brochure2019update.pdf. 
 
Everyone should be able to participate on a KIIS program, attend a KIIS event, or work in a 
KIIS environment (e.g. KIIS office) without fear of sexual harassment or discrimination of any 
kind.  Be respectful of each other.  
 
 


